Determinants of Exposure to Fragranced Product Chemical
Trusts that store will only sell safe products Table S5 . Self-Reported Frequency of Use of Fragranced Products. Black and white participants are aggregated (N = 314); data are presented on scale of analysis (collapsed categories from self-report). Figure S1 . Demographic predictors of fragranced product use (multivariable-adjusted). Models are ordered logistic regressions with random intercepts for twin pair and address, fit jointly for all demographic characteristics. Only the proportionate odds ratio estimate for black race includes black participants (N = 314); other estimates are from models with white participants only (N = 280). Missing data were imputed by multiple imputation with chained equations. Filled circles are point estimates, empty circles are 95% confidence intervals. If confidence interval upper bound > 8, not shown. 
